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Carlton Active

 Carlton Television’s interactive TV business

 Multidisciplinary team

 Producing interactive television for all digital TV platforms

 Broadcasting interactivity on ITV, the UK’s largest 

commercial channel

 Advertising includes enhanced spot advertising, as well as 

advertising within programmes

 30 projects aired to date
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The UK environment

 3 Digital TV Platforms

 Sky, BBC, C4, and ITV leading the way

 Platform providers key

 Resident text services

 Programme specific content

 Channel specific content

 Interactive spot advertising
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Regulation

 ITC’s Guidance for broadcasters.

 A recognition that viewers have made an informed choice.

 The “two click” rule. 

 A number of important safeguards, including special 

consideration of children’s programmes, news and current 

affairs, and consumer advice programmes.

 But essentially “Light touch”.
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Our guiding principles

 TV Consumers are sophisticated

 Consumers choose to interact

 This choice places interactive TV within a different 

paradigm - Led not Fed

 Consumers accept the need for and presence of 

advertising material

 In return, they expect value from the advertising - not 

advertorial, but true value.


